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About Us

SMB Nation is a publishing and events company, targeted at the Microsoft Small
Business Specialist (SBS) and SMB Consultant communities. SMB Nation spreads the
knowledge of SMB technology trends through its books, magazine, online services,
conferences and worldwide seminars and workshops. As an active participant in the
technology community, SMB Nation has a long history of advocacy and evangelism.

The company was founded in 1999 as Matthew Brelsford Associates and became SMB

Nation in early 2003, to promote the books and consulting services of Harry Brelsford,

the author of a successful series of books writ
Specialist community and IT consultants, and a popular conference speaker on

Microsoft centric SMB consulting.

Today, SMB Nation conferences, seminars and workshops bring forward-thinking IT
consultants, technologies and vendors together, sparking new opportunities in the SMB
space. Being THE information source for SMB technologists and Small Business
Specialists worldwide, SMB Nation delivers complete business solutions to help them
better manage their business, technological and marketing needs. Whether i t 6 s
delivered in print, online, or in person, everything SMB Nation produces, reflects our
unshakeable belief in the power of information to spur a profitable global community.

SMB Nation now drives a relevant and exciting telephony conversation in the SMB
space with its Telephonation brand. Focused in the emerging SMB VoIP solution set
being rapidly adopted by small and medium business customers, Telephonation
encourages and inspires SMB data networking consultants to incorporate voice into
their SMB technology service delivery portfolio. SMB Nation tribal members are
motivated to I mmerse themselves in SMB Vol P wit
content and sponsor support.

SMB Nation helps our clients accomplish their marketing goals with successful
visibility and outreach campaigns, utilizing the strengths of the SMB Nation brand.
Through our events, publications and custom content, you will reach a highly focused
target segment of the busines s | eader s MBworld odaydés S
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SMBNation nTri beo Demographic

Our Tribal Members are the decision makers and purchasers of:

VolP Solutions Peripherals
Managed Services Printers

Operating System & Server Products Component Products
Networking Hardware Displays

Wireless and Mobile Solutions
Backup and Recovery Solutions
Power Management Products
Cloud Services

Business Software

Software Solutions
Notebooks
Workstations
Storage Hardware
Security Products
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Testimonials

fSo not only did you help me start my business Harry but you are now helping me save and
gr ow my b u srienceessss (BbalumHadkins BSC, IT Consultant)

fit's rare to work with an organization that really cares about their sponsors. We appreciate
not being treated like a transaction and like people. You guys have a great thing going on
and we're glad to be a part of it.0(Rob Leon, Spamsoap)

fHey guys, thank you so much for an awesome SMB Nation, you guys really outdid
yourselves and it showed!0(Scott Barlow, Reflexion)

firhank you again for hosting such a great event, and including us. It was a major success
for Microsoft, and we are looking forward to continuing to work with you going forward.o
(Dave Waldrop Director, Strategic Alliances and Local Engagement, Microsoft)

NnGr eat s ha WhetClsco seanysaw real value in it. Thanks again for your help with
getting our message out to your community.o(Matt Wass de Czege, Cisco)

fAll the MS people are enthusiastic about their past week-end. They feel really good about
the event, what was the level of participation/visibility from Microsoft, and the support they

received from SMB Nation. So, o@mancibsbmohdf o f
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SMB PC (Partner Community) Magazine

Finding the right partnership for your business message is
crucial and youdbve cDSNBPQGMagazinee ri ght pl

SMB PC magazine is dedicated to the channel-facing, small-medium business (SMB)
technology and business matters and, more specifically, solution providers, VARs and
integrators serving the SMB channel.

SMB PC magazine reports on increasing professional opportunities, delivering a business
technology message and presenting readers with insights and tools that enable them to run
their business more profitably.

----- Community I B e I
Marry Brelsford’s Global SMB8 2.0 Journal Narry Bratsford s Trusted Business Adviver Journal

Driving MSP Success!

LAST ISSUE*

Distribution:

Worldwide distribution is guaranteed at 45,000 quarterly copies to bona fide community
members including:

A VARS

A Microsoft solution providers

A Integrators serving the SMB technology partner channel



2010 SMBPC Magazine Editorial Calendar

Content Q1 2010 Q2 2010 Q3 2010 Q4 2010

Top 10 SMB Consuiting Redefining Mobilit
Opportunities in a 9 y

Feature Story Start-ups Save the Day SMB Franchises

Recession

Perceptions Poll

VolIP in SMB Survey
(column)

Salary Survey

Educating Yourself:
Online, Events,
Schools, Books

Windows 7 Survey

Multicultural-isms:
Vendors supporting
multiple communities

BusinessSpeak
(column)

Line of Business:
ERP apps

Managed Services
Shakeout?

Economic Updates

Centerpiece Events, Shows

Events, Shows

Events, Shows

Events, Shows

(column)
TechWatch Industry News Industry News Industry News Industry News
GeekSpeak Respp nse Point SBS 2008 Secrets VolIP Secrets Windows 7
(column) Service Pack 2

Virtually Speaking

i The New IT Economy
(bi-monthly)

Virtualization and the
Quality of IT for the New
IT Economy

Cloud Services and
the Quality and
Efficiency of IT for
New IT Economy

Leveraging Managed
Services to Scale
your Business in the
New IT Economy

Magazine artwork due dates:
SMBPC Issue Q1 2010
SMBPC Issue Q2 2010
SMBPC Issue Q3 2010
SMBPC Issue Q4 2010

Rates:
Size Frequency (1x)
Two-Page Spread $7,000 USD
Full Page $4,000 USD
1/2 Page $2,750 USD
1/4 Page $1,750 USD
1/3 Page Column AD $500 USD
Bag Insert $6,000 USD

3x (10% discount)

January 30, 2010
April 6, 2010

June 1, 2010
September 7, 2010

$6,300 USD each
$3,600 USD each
$2,475 USD each
$1,575 USD each
$450 USD each
$6,000 USD

4x (15% discount)

$5,950 USD each
$3,400 USD each
$2,337 USD each
$1,487 USD each

$425 USD each

$6,000 USD




Print Ad Specifications

Electronic File Requirements:

A A proof must accompany all submitted artworKk.

A Please suppl y o n prigt-ready figs.,We Bon&t acceptrfilm Br2ufy native application file

formats (Quark, MS Word, PageMaker, Photoshop, etc.).

A TIFF images should be 100%, 300 dpi min. for halft:c
A EPS files shoul d be tsdsdbiputlided, @nd dllpmagemmust.be phovided dven iif

they are embedded in the file.

A PDF files must be submitted 300 dpi or better
representative for further instructions on PDF submission.

A The publisher wil!/l not be hel d the adveptisendods hdt ibmiitar ¢ ol ¢
digital color proof.

A digital color proof (matchprint or Iris) should be submitted at 100% ad size.

A Media accepted tiedvia#iPgi t al fil es submi

, and

FTP Upload information:
Located at http://www.smbnation.com, please click on Publications>FTP. Enter email address and

description(s) intotheweb-b ased ftp ASetdet pias s Wiopleaddedired mbhdge8and clickl
ASend this Fileo.

Inserts:

Furnished inserts are billed at the contract rate for a full-page black-and-white ad, less a 20%-35% discount
depending on the number of pages. Special sizes apply to inserts. Business reply card inserts can only be sold

in conjunction withafullpage ad. Samples need to be sent in advanc
Department to be approved to ensure that the piece conforms to postal and printing specs. Contact
harryb@smbnation.com for information on specifications and quantities on all insert matters.

Our Editors:

Editor Emeritus: Harry Brelsford 206.201.2943 or harryb@smbnation.com
Editor: Vicki McCown


http://www.smbnation.com/
mailto:harryb@smbnation.com

